


Nhu's Mood Board

- | want the mood board to be fun and youthful (matching our target
demographic), so | opted for bright colors and bold design to really dig deep

into that
- | especially like the cartwheel image because it really exemplifies the energy

our product is going for






Marcus’s Mood Board

- This mood board prioritizes conversation and the act of speaking with others,
and since our product aims to develop confidence in immersive environments
for new speakers, | thought this would be a good fit

- The key goal of our product is making sure people are having a good time
with the language they learn, and | think these photos show that






Adi’s Mood Board

- | wanted to show that our product is truly immersive and expands your access
to doing things around the world, so | opted for really beautiful landmarks and
places around the world all with a sunset hue

- | thought the sunset hue shows a transformation and something hopeful, so |

wanted to use that in the imagery
- The core idea is that you feel at peace in all of these amazing places around

the world because of our product
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Anthony’s Mood Board

| wanted to show the personality of someone who might be using our app and
their conviction to travel

Our target audience is formed of young professionals who want more
immersive, travel-related experiences who think learning a language can
augment their experience, so | wanted to put the world through their eyes and
all the associated travel experiences on this moodboard



Final Mood Board

Section 1




Final Mood Board

- We wanted to keep the bright, bold design for our product and use playful
hues throughout

- We chose to not include a lot of explicit travel imagery in our final moodboard
because we wanted the core of the product to be something enjoyable and
lightweight, not burdening users with the idea of them traveling to be a must

- We still will aim to have an immersive, travel-related experience in the app,
though, so users can feel like they are traveling the world from their phone
and our app
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